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Quarterly Insights

Fact-based market updates on the game-changers
and challenges facing your business in 2010

Executive Summaries: Explanatory notes and guidance for every section
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What's on the Horizon?

Short range and accurate
forecasting based on the facts

What's on the Horizon: Slides and full metrics in Excel
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The Operator Landscape

Global, regional and country-
specific official subscriber
metrics including full

ARPU breakdowns

The Operator Landscape: Slides and full metrics in Excel
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Manufacturer Trends

Global shipment figures and
historicals from official,
verifiable sources

Manufacturer Trends: Slides and full metrics in Excel
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Smartphone Trends

Just as ‘new media’ is an
outmoded term in a digital age, so
too is the notion of a smartphone
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Mobile Retail in Pictures

A unigque and invaluable
perspective on what’s hot and
what’s not on the UK high
street







